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F romart to accessories, 5uddenl\
everyone is thinking 'big:
BY STEPHEN DOIG

ho wants nano when
you can have supersize?
This autumn, bigger is
most definitely better.
We're anticipating
some awe-inspiring new art on a grand
scale, including the first UK exhibition
in 16 years by large-scale sculptor
Richard Serra at the capacious Gagosian
Gallery (from 3 October), and American
artist Tony Oursler’s scaled-up video
projections at the Lisson Gallery
(until 3 October), featuring a forest of
smouldering cigarettes 1.5 metres high.
Outsize is everywhere - whether you
are shopping at London’s Selfridges, under
the installation of gigantic glass baubles
(frozen mid-shatter) by the Rollo Gallery’s
Claire Morgan, or partying at vast new
music venue Matter. ‘Superclub’ might
have become a bit of a dirty word since
its 1990s heyday, but this 2,600-capacity
venue opening at the O2 - conceived by

202 | HARPER'S BAZAAR | October 2008

rk Wallinger's
 proposed Horsa
sculpture. Above:
the carousel at

Chane!éA/W 08

the team behind Fabric, and elegantly
designed over three floors - looks set
to change this. A clued-up crowd will
be flocking to nights curated by Simian
Mobile Disco and DFA.

In fashion, Karl Lagerfeld decreed
Jjumbo-size to be de rigueur this season
with a huge carousel, bearing gigantic bags
and pearls, at his A/W 08 Chanel show.
Viktor & Rolf emblazoned fat letters across
their clothing spelling ‘No’, And jewellery
design duo Tatty Devine packed their
current collection - titled Attack of the
50ft Jewellery - with oversize hair grips,
pen nibs and zips. ‘We wanted to create
a world where we might live alongside
giants,’ says the label’s Rosie Wolfenden.

Things are to get bigger still: the
artwork that will become the ‘Angel
of the South’ is to be announced this
autumn (the current favourite being Mark
Wallinger’s 33-times-life-size white horse),
and work is starting on Anish Kapoor’s
50-metre-tall Zemenos sculpture, set to
dominate the Teeside skyline by summer.
That will be just about big enough for us. O
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